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Schools Notifi cation Regulations
New regulations related to use of pesticides near schools became 
eff ective on January 1, 2018. Annual notifi cation requirements must 
be completed by April 30.  Complete information is available at:
www.cdpr.ca.gov/schoolnotify

BRIGITTE MARIE KELLEY

Brigitte Marie Kelley, (known aff ectionately as "Brig"), a long time 
Hemet Valley, CA resident and active member of the community, died 
December 10, 2017. She was 91 years old. Brig was the loving wife of 
Senator David G. Kelley.

Brigitte was born in Potsdam, Germany, a suburb of Berlin, to Dr. Her-
man-Walter Frey and Marie Frey-Richter on Nov. 20, 1926. She spent 
her youth in Berlin, Germany; Salzburg, Austria; Rome, Italy; and 
Freiburg, Germany. She studied English at the University of Freiburg 
and in 1948 she received a Quaker Scholarship to attend Mills College 
in Oakland, California. Brig spent 2 years in the United States and 
upon her return met David, her husband to be. They married in 1953 
and returned to Hemet in 1955 to settle on their citrus ranch in Bautista 
Canyon.

Brig taught German in Adult Continuing Education and Spanish at Mt. 
San Jacinto Junior College. She loved collecting art and antiques - in 
particular Spanish and religious art - and enjoyed traveling all over the 
world.

Brig is survived by her husband, Senator David G. Kelley; her children 
Sharon Haupt, Bridget Kelley, Margaret Valine (Rod) and Kenneth Kel-
ley (Susan); in addition to 9 grandchildren and 6 great-grandchildren.

In lieu of fl owers, please donate to the Mills College Tribute fund 
(email: donors@mills.edu or https://www.mills.edu/giving-to-mills/) 
in memory of Brigitte Kelley. 
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Mojave Desert Air Quality Management District
Mobile Source Emissions Reduction Program

provides incentives for reducing emissions from mobile sources via two main grant programs - 
The Carl Moyer Program and the AB 2766 Program.

The Carl Moyer Program

To improve the quality of the air in the High Desert by funding local, cost-eff ective projects to upgrade 
heavy-duty diesel equipment using proven technologies and procedures that reduce oxides of nitrogen 
(NOx), particulate matter (PM) and reactive organic gases (ROG) from diesel-powered engines. Diesel 
exhaust is a serious public health risk, considered the number one airborne carcinogen in California, re-
sponsible for 70 percent of the cancer risk in CA from toxic air contaminants, and a major contributor to 
lung and heart problems. Funding is provided by California Air Resources Board’s (ARB) Carl Moyer 
Memorial Air Quality Standards Attainment Program and DMV Surcharge Fees.

The MDAQMD is continually accepting Carl Moyer applications year round that could be used for this 
funding cycle as well as other incentive funds that use Carl Moyer guidelines that may become available.

Since the MDAQMD began its participation in the program, MDAQMD has awarded over 8 million 
dollars to eligible projects!

AB 2766 Funds

Assembly Bill 2766 (Sher) authorized MDAQMD to impose up to a $4 motor vehicle registration fee per 
vehicle licensed within the State of California to provide funds for air districts to meet new responsibili-
ties mandated under the California Clean Air Act (CCAA). AB 2766 states that the fees shall be used to 
support district operated planning, monitoring, enforcement and technical studies necessary to implement 
the CCAA.

On July 31, 1995, the Mobile Source Emissions Reduction Program was established by the MDAQMD 
Governing Board. The program allocates a portion of the available AB 2766 funds to local government 
entities and other organizations capable of eff ectively utilizing the funds to reduce air pollution from mo-
bile sources.

Another portion of the AB2766 funds allocated to the program creates a competitive grant pool that is used 
to fund other local projects that reduce emissions from mobile sources.

Since the programs inception, MDAQMD has awarded close to 3.9 million dollars to creative and cost 
eff ective projects which reduce mobile source emissions in the District's boundaries.

Funds are now available for qualifi ed projects which reduce emissions and improve air quality in 
the MDAQMD.

For more information on both programs, please visit 
http://mdaqmd.ca.gov/grants/incentive-programs
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Land For Lease

Organic 140+ acres for lease near 
Oceanside growing area.  Immediately 
available.  

Past crops include large variety of vege-
tables, herbs, berries, and nursery plants.  
Two wells and district water meters: with 
potential to add additional wells.  Family-
owned since 1958.  

Professional and GAP farming operations 
preferred.

Location:  Near Fallbrook Golf Club and 
Hwy. 76 / I15. 
Contact:Chuck.Leatherbury@LC-US.com; 
310.779.7092.

CFBF and Canadian Produce Marketing Association highlight importance of NAFTA

Feb. 22, 2018 - The North American Free Trade Agreement (NAFTA) has created a vital trading relationship for both Canadian and Californian agricul-
tural and food businesses. Today, at a trade panel discussion hosted by the Canadian consulate, both the California Farm Bureau Federation (CFBF) 
and the Canadian Produce Marketing Association (CPMA) reiterated their support for NAFTA and emphasized the importance of integrated supply chains 
across the continent.

“The fresh produce industry is committed to achieving a win-win-win agreement for all three NAFTA countries,” said Jane Proctor, CPMA Vice President of 
Policy and Issue Management. “NAFTA has enabled the free fl ow of goods across our borders with over $2.5 billion USD worth of fresh produce exported 
from California to Canada in 2016 and ensures that Canadians have a year-round supply of fresh and affordable produce. We appreciate the strong 
support shown by Minister Lawrence MacAulay and Canadian negotiators for our industry and all of Canadian agriculture during these negotiations.”

“California agricultural exports support 1 million jobs on farms and in cities, and that number will only increase with higher demand for California-grown 
products,” CFBF President Jamie Johansson said. “Trade with Canada and Mexico under NAFTA has generally been positive for California farms, 
ranches and agricultural businesses. We support ongoing efforts to modernize the agreement for the benefi t of farmers, food businesses and consumers 
in all three nations.”

The trading relationship between California and 
Canada remains strong with $6.3 billion USD in agri-
cultural trade in 2016, including $4.1 billion worth of 
California agricultural exports to Canada.

The CFBF and CPMA will continue to work with ne-
gotiators and legislators on both sides of the border 
to ensure a successful and reciprocal agreement for 
industry.

ABOUT CALIFORNIA FARM BUREAU 
FEDERATION
The California Farm Bureau Federation works 
to protect family farms and ranches on behalf of 
nearly 40,000 members statewide and as part of 
a nationwide network of more than 5.5 million 
Farm Bureau members. 
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Feeding Minds Press will Focus on Accurate Agriculture 
Books for Children

Bringing children accurate knowledge about how their food is grown is the goal of Feeding Minds Press, a new children’s book 
publishing venture from the American Farm Bureau Foundation for Agriculture. The new publisher’s fi rst book will be Right 
This Very Minute, written by award-winning author Lisl Detlefsen. It is scheduled for a January 2019 release.

“Right This Very Minute is the perfect book to launch this exciting new project,” says Christy Lilja, executive director of the 
AFBFA. “It’s a great story and tells kids that every minute of every day, someone, somewhere, is working to bring food to their 
table.”

Detlefsen, also the author of Time for Cranberries, is delighted that Right This Very Minute has found a home at Feeding Minds 
Press. “Living on a family farm has made me passionate about writing agricultural stories for kids. I'm thrilled to have the op-
portunity to work with a new company that is devoted to the accurate depiction of modern farming and the dedicated people 
who grow our food.”

Award-winning illustrator Renée Kurilla will illustrate the book. Kurilla says, “I’m so thrilled to be working with Feeding 
Minds Press on their new venture! We’re making an important book that is such a great reminder of all the hard work that goes 
into making the food on our plates.”

Right This Very Minute is scheduled for a 
January 2019 publication, in time for the 
AFBF’s Annual Convention. “Every year 
we work with publishers to fi nd books that 
support our mission. It’s become more 
and more diffi  cult to discover books that 
meet our specifi c needs. We feel this is the 
next logical step in educational outreach,” 
said Julia Recko, director of education 
outreach for AFBFA.

“Feeding Minds Press will have a very 
specifi c editorial focus,” Recko said. “We 
want books that show the relevancy of 
modern agriculture. The stories will show 
farmers using technology to better grow 
crops and livestock. We’ve already looked 
at some stories and we’re excited to move 
forward.”

Feeding Minds Press intends to regularly 
publish new titles. Right now, they are 
planning to accept submissions for new 
books that bring modern agriculture to 
life. “We will publish two-to-three books 
per year,” said Recko, “depending on the 
manuscripts we receive and the needs of 
the Foundation. We will also create ac-
companying educational resources to 
make these books easy to use in class-
rooms. We’re excited at the prospect of 
bringing great books to families and edu-
cators.”
For inquiries contact info@feed-
ingmindspress.com
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CALENDAR OF EVENTS

✵Mar. 5 - 7th - Sacramento, California Farm 
Bureau Federation Issue Advisory Committees, 
Leadership Conference,  and Legislative Visits.

✵Mar. 14th - Riverside County Ag Expo, 
Riverside County Fair Grounds, Indio, 7:30 
a.m. - 4:00 p.m.

✵Mar. 14th - RCFB Board of Directors meeting, 
Russo's Italian Kitchen, Banning at 5:30 p.m.

Direct purchasing may aff ect produce buying
patterns
People who shop directly with farmers at roadside stands 
or farmers markets tend to spend more money on fruits and 
vegetables: That’s the fi nding of a U.S. Department of Agri-
culture study. Analyzing data from shopper surveys, USDA 
concluded that Americans shop at direct-to-customer outlets 
relatively infrequently, and that encouraging people to shop 
at farmers markets and other direct outlets could increase 
overall fruit and 
vegetable pur-
chases.

Food and Farm News
Courtesy of CFBF

Bottling in glass helps dairy farms compete
Milk in glass bottles has become a niche market for several California 
dairy farms. The farms say bottling in glass gives them an opportunity 
to sell their own milk and help it stand out in the marketplace. In some 
cases, the farms distinguish themselves with fl avored milks as well. 
One Stanislaus County dairy bottles milk in fl avors including orange 
cream, root beer and cotton candy.

Global demand for ice cream grows
The global ice cream market is estimated to reach $78.8 billion by 
2025, according to a new report. Demand for premium products, in-
novative fl avors, lactose-free options and impulse purchases, as well as 
increased consumption in Asia Pacifi c, is expected to drive growth at 
4.1 percent annually. California is the top dairy- and ice cream-produc-
ing state in the U.S. 


